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Radio AdvertisingPlanning an effective campaign
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radio continues to innovate, it has adapted to the world of
digitalandhas taken full advantage oféhonline space, using
websites, apps and social medsaa additional wayor
stations and radio personalities to connect with their
audiences
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invested over $109 Million on radio commercials over the |as
financial year. Radio ispmoven medium for return on .
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spenders. Local campaigns continue to prove a great succe 53:
in attracting new business to small organisations on limited
budgets.

Why Radi@

T Reachc 95% of Australians in the 5
, \ metro capital cities listen to radio
/ i throughout the week Specific
! demographics and audience

RADIO IN 2017 | characteristics can be reached via range
of radio programming formia

NEARLY 10.9 MILLION PEUPLE T Snions nd programs alowyou
target specifiaudiences basedpon
demographics, purchase intentions or

listen to commercial radio each week

9 8'% // life stage in a variety of environments
oftheroalrado / Q/} (talk back, music, sport etc)
Ve 4 B Q 7 1 Frequency Expose your audience to
Q 4 the ad multiple times, ensing the
o message is undersdd and acted upn.

1 Easily Accessiblereaches listeners
{ whilst waking, driving, working etc

1 Dynamic- Fast turnaround of creative and scheduling
1  Trust- Ability to have advertising message deliverecobgsentershat listenerstrust andalign
your campaign with stations that pnoote the same values as your brand
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