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Radio Advertising: Planning an effective campaign 
 RŀŘƛƻ ƛǎ ŦŀǊ ƳƻǊŜ ǘƘŀƴ ŀ άwŜŀŎƘ ŀƴŘ CǊŜǉǳŜƴŎȅέ ƳŜŘƛǳƳΦ !ǎ 

radio continues to innovate, it has adapted to the world of 

digital and has taken full advantage of the online space, using 

websites, apps and social media as an additional way for 

stations and radio personalities to connect with their 

audiences.  

¢ƘŜǊŜΩǎ ŀ ǊŜŀǎƻƴ ǘƘŜ ǘƻǇ нл ŀŘǾŜǊǘƛǎƛƴƎ ǎǇŜƴŘŜǊǎ ƛƴ !ǳǎǘǊŀƭƛŀ 

invested over $109 Million on radio commercials over the last 

financial year. Radio is a proven medium for return on 

ƛƴǾŜǎǘƳŜƴǘΦ ¢Ƙƛǎ ƛǎƴΩǘ Ƨǳǎǘ ƭƛƳƛǘŜŘ ǘƻ ǘƘŜ ōƛƎ ƴŀǘƛƻƴŀƭ 

spenders. Local campaigns continue to prove a great success 

in attracting new business to small organisations on limited 

budgets.  

Why Radio? 

¶  Reach ς 95% of Australians in the 5 
metro capital cities listen to radio 
throughout the week. Specific 
demographics and audience 
characteristics can be reached via range 
of radio programming formats  

¶ Target your audience ς A broad range 
of stations and programs allow you to 
target specific audiences based upon 
demographics, purchase intentions or 
life stage in a variety of environments 
(talk back, music, sport etc) 

¶ Frequency ς Expose your audience to 
the ad multiple times, ensuring the 
message is understood and acted upon. 

¶ Easily Accessible ς reaches listeners 
whilst waking, driving, working etc 

 

¶ Dynamic - Fast turnaround of creative and scheduling 

¶ Trust - Ability to have advertising message delivered by presenters that listeners trust and align 
your campaign with stations that promote the same values as your brand 
 


